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Angela Mia
What Makes a Great

Tomato Product?
Flavor,  Color,  Texture, Yield & Sustainabil i ty

to Take Your Tomato Based Dishes to Del ic ious!

You Demand the Best Ingredients
for Your Dishes.

At Angela Mia, we are as committed to great ingredients as you are. In fact, we are downright passionate about

providing the finest fresh-packed tomato products you can buy.  Because world-class tomato-based dishes start

with world-class tomatoes, we've created this guide to help you select the perfect tomato product.



Color Value

The bright red color of a perfectly vine-ripened tomato comes

from an antioxident called lycopene, which is unique to

tomatoes. The color of a tomato product can be an important

indicator of how long the tomatoes ripened on the vine and

whether they were carefully packed.

The Angela Mia Difference
Angela Mia tomatoes are harvested at the peak of

freshness. Once the tomatoes arrive at our fresh

pack facility, they are gently hand-sorted, cleaned, and

graded. We perform multiple quality checks per hour,

examining each tomato and removing any with physical

imperfections that could affect color and appearance.

Drained weight - the percent of tomato solids left in a sieve

after draining - is one of the most important metrics of the

tomato products you buy. A higher drained weight percentage

means less liquid, more tomato solids, and higher value from

your tomato product investment.

The Angela Mia Difference
Angela Mia tomatoes win the drained weight test in

cutting after cutting delivering more tomatoes and profit.

And, with our versatile tomato product offering, from

whole peeled to sauces, seasoned to unseasoned, the

benefits of convenience and labor savings increase

your opportunities to profit.

Flavor
Flavor begins in the field, and the best tomatoes in America

come from California fields. With short, rainy winters; long, hot

summers; and nutrient-rich soil, this area of our country offers

the perfect tomato growing conditions. Once field ripened,

tomatoes must travel quickly to the can to retain their

fresh-from-the-field flavor and texture.

The Angela Mia Difference
Angela Mia's 100% California tomatoes are grown in the

rich soil of the San Joaquin Valley. Our select group of

growers carefully monitors our tomatoes in the field for

flavor and color. To ensure the freshest flavor is locked in,

we pick all of our tomatoes at the peak of freshness and

can them within hours to preserve their fresh-off-the-vine

flavor. Naturally steam peeling further protects their

delicious flavor.

Texture
Chefs count on consistent tomato texture no matter what the

preparation method. In particulate varieties such as diced and

whole peeled, firmness and piece integrity are important to

ensure tomatoes hold up well in cooking and do not become

mushy. For sauces and purees, viscosity - or the thickness of

the product - can determine desirable texture.

The Angela Mia Difference
Angela Mia produces a wide variety of tomato products

processed to the tightest quality tolerances to ensure

dependable flavor, color, texture, and consistent

recipe performance. Because all Angela Mia tomatoes

are picked at the peak of freshness, we do not add

unnecessary amounts of Calcium Chloride to enhance

the firmness of the tomatoes.

Sustainability

The use of chemicals, such as lye*, to peel tomatoes can

result in chemical by-products being added to the

environment. Naturally, steam peeled tomato products

are more environmentally friendly and sustainable.

The Angela Mia Difference
Angela Mia's insistence on true tomato quality and flavor

has led to the use of innovative processes such as steam

peeling, to preserve our tomatoes' characteristics. We

naturally steam peel our tomatoes using no chemicals

such as lye*. That leaves our tomatoes - and the

environment - free from chemical residues and by-products.

*  Lye peel ing is  gener al l y recognized as  saf e by the FDA and has  no advers e

ef f ec ts  on the heal th f u ln ess  of  tomat oes .



Tomato Terminology

Bostwick
A measure of v iscosity, or thickness, of the product. Thickness

can take sauces, purees, and condiments from good to great.

The lower the number, the better.

Brix
The percent  of  soluable sol ids,  such as sugars and sal t ,  in the

product . Operators can obtain a speci f ic sweetness lev el for

v arious appl ications by knowing the br ix  percentage of  the

product . Calculated wi th a ref ractometer.

Citric Acid
Added to canned product  during processing as a f lavor

protector and acidi ty regulator.

Calcium Chloride
Sal t  used as a f i rming agent that  keeps processed tomatoes

f rom get t ing mushy.  The amount used is cr i t ical as too much

can cause the tomatoes to get  rubbery.

Drained Weight
The tomato sol ids lef t in a siev e af ter draining, expressed as

a percentage of  product  weight .  One of  the most important

metrics in canned tomato product select ion as i t  indicates

usable sol ids v ersus waste.

Lycopene
The natural ly-ocurring ant ioxidant unique to tomatoes that

makes them red.  Lycopene of fers heal th benef its that  help

protect the heart  and prevent cancer.  Lycopene increases

during cooking, and our bodies absorb the lycopene of

processed tomatoes bet ter than f resh tomatoes.

Lye Peeling
Tomatoes are placed into a hot  caust ic soda solut ion bath to

dissolve the skin.  Lye can be neutral ized into a sal t ,  but  cannot

be put  down wastewater drains.  This causes disposal  issues.

Net Weight

Total weight  of  the product  and l iquid,  minus the can.

pH

Measurement of  acidi ty or alkal inity. The scale ranges f rom 0 to

14,  wi th 7 representing neutral i ty.  Lower numbers mean greater

acidi ty, and higher numbers greater alkal inity. Acidi ty is an

important  measure relat ing to ful l  f lavor in tomato products.

High Sugars and Relat ively High Acids = Ful l  F lavor, a del icate

balance of  sweet acidi ty

Low Sugar and High Acid = Too Tart

High Sugar and Low Acid = Sweet but  Blanc

Low Sugar and Low Acid = Tasteless

Steam Peeling
Tomatoes are exposed to l ive steam at  high temperature and

pressure to loosen the skin.  The process uses relat ively l i t t le

water and creates l i t t le waste,  which in the form of  tomato peels

can be used as animal feed or ferti l izer.

Reman
A re-manufactured tomato product  f rom concentrate.

Total Solids
Ev erything in a tomato product  minus the water.

Learn more about the versatile Angela Mia tomato products l ine.
conagrafoodservice.com • 800-357-6543

ConAgra
QfFodaservice

FOOD | SERVICE | SMART.

©2016 ConAgra Foods ,  Inc .  A l l  R ights  Reserved

Field. Fresh. Flavor. Each Time. Every Time.
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SEAFOOD 
WE MAKE IT SIMPLE TO MENU THE RIGHT PRODUCTS

HIGH LINER FOODS

HIGH LINER FOODS

FOODSERVICE



We're at the forefront of what makes seafood great
In today's world where consumers have a personal connection with food, we understand just

how important it is to have a forward-thinking partner on your side. We're here for you by

offering leadership and strength in four key areas of our business:

Selection

We've made it simple to menu the right seafood with our wide selection of value-added and

unprocessed products available in today's top species.

Sourcing

Our expertise in worldwide seafood procurement gives us an unmatched capability to secure a

wide range of species, which means you can get the seafood you and your customers want.

Sustainability

We lead in sustainability, setting the standard for responsibly sourced seafood, social responsibility,

traceability, transparency, and minimizing our environmental impact.

Support

We understand the trends and extend our strength in R&D, culinary, insights, programs, and

promotions to you.

Our popular brands
We've built a reputation for offering the best seafood for every foodservice need.

So whether you're looking for premium quality, on-trend innovations, or everyday value,

we've got you covered.

FPI HIGH LINER
F O O D S ER V I C E

ONLY THE BEST
Beer-battered and premium

unprocessed fillets

SIMPLY INNOVATIVE
Value-added and unprocessed

fish and shellfish

EVERYDAY FAVORITES
Value-added, child nutrition and

unprocessed seafood

4



VALUE-ADDED SEAFOOD UNPROCESSED SEAFOOD

Our value-added seafood comes fully-prepared in a
variety of flavor profiles and ready-to-cook with a wide
range of preparation methods. No costly ingredients,

specialty equipment, or skilled labor required.

Perfect for house-made applications, our
unprocessed seafood is frozen and ready for

your recipes. Available in a wide variety of
species and portion sizes.





HIGHLINERFOODS

©2016 High Liner Foods

1857 V4 11/16 www.highlinerfs.com

Contact your Navigator representative for 
additional information on the full line of 

products offered by HighLiner Foods.
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NEW! Advanced FirstDose Technology
The complete inventory & security system for medication dispensing at the facil ity.

Start thinking differently about medication dispensing with FirstDose™ from Capsa Healthcare.

Increased security, especially narcotics
Increased visibility for the pharmacy
Increased satisfaction for the nurse provider

With FirstDose, the ROI is there. The assurance is there. The safety is there.  Talk to Capsa 
about FirstDose and start measuring your medication dispensing ROI differently. 

Contact your Capsa Healthcare Regional Sales Manager to learn more about advanced 
FirstDose technology.

w w w.CapsaHealthcare.com  800.437.6633
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Log-In to see your Corporate 

Discount Pricing
@FunExpress.com/Corporate

*IMPORTANT: Your Corporate Discount cannot be applied to
orders placed through Oriental Trading® Company or it’s website.

You are pre-qualified to participate in our 
year-round Corporate Discount Program!
By ordering Oriental Trading® products through Fun Express® Corporate 
Discount Program, you automatically receive 20% OFF PLUS
FREE SHIPPING* to your organization on over 40,000 products 
ALL YEAR-ROUND... No Codes; No Hassle.

The Corporate Accounts Subsidiary of Oriental Trading Company®

Your Discount

Benefits Include:

20% OFF
All Oriental Trading®

Catalog Prices

FREE Shipping
on orders $125 or more
$9.95 Shipping

$125 or less

A Berkshire Hathaway Company

Online: FunExpress.com/Corporate
Phone: 800.228.2003 Fax: 800.228.1002
Email: orders@funexpress.com

Fun Express LLC
Subsidiary of Oriental Trading Company 

4206 S. 108th Street, Omaha NE, 68137   
©2015 Fun Express, All Rights Reserved 

3Enter

4Confirm

2Click

1 Visit

Don’t have a Log-In?

�������������������������
season,  product category and more.

Request Online Access in 4 Easy Steps!
www.FunExpress.com/Corporate

Request Online Access

SubmitEnter Required Information

Watch for Email Confirmation
Follow Instructions to complete registration.

Jill Jones
Business Development Representative
Direct: 888-999-0335
JJones@FunExpress.com

333
FunExpress.com/corporate

A Berkshire Hathaway Company  •  800-228-2003

Cognitive Therapy • Sensory Stimultion • Movement Therapy

Health Guide
TH

ER
A

PY
 &

Shop 1000s of products to make your therapy programs A SUCCESS!

ENRICH the LIVES of PATIENTS
Explore Tools, Toys, Games & Crafts to Support Programs for the Young & Old

3

1. Log in to view our entire selection 2. Explore our therapy tools & games 3. Call our reps for ideas

Bingo Supplies
see page 17

Explore 
NEW Ways 

to Use 
Old Favorites

Client 
Solutions for 
Every Stage 

of Life

03-1715X.indd   3 3/9/17   10:59 AM

NEW  
Therapy 
& Health 

Guide 
located in 

the front 
of your 
current 

catalog!

Available on the MHA and Navigator Group Purchasing Contracts
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www.phoenixtextile.com   or    800.325.1440

For additional information please 
contact your Phoenix representative:
Bradley P. Haberstroh, CLLM 
Director of Key Accounts
800.325.1440 x3776 
314.291.7169 fax 
bhaberstroh@phoenixtextile.com

The Phoenix Way is Your Way

Since 1983, Phoenix Textile has 
worked with long-term care, acute 
care, and institutional facilities 
across the country to promote         
nurturing and healing environments. 
Our customers count on us for            
products that support the way they 
work - and their bottom line. work - and their bottom line. 

Diversity Supplier

Contract Manufacturer

Contractor Pricing

Linen Management

Design Services
At Phoenix Textile, we have interior designers on staff who 
are experts in their field and have the style and experience 
to handle any project. 

Privacy Curtains
WWe offer a full selection on styles and  fabrics from which   
to chose and offer nationwide professional installation               
services. 

Decorative Bedding
We offer a variety of decorative top of bed options including 
coordinating bed spreads and throws, pillow shams, and 
scarves in an array of colors and textures.

Blankets and SpreadsBlankets and Spreads
Bringing together the right combination of strength and                 
durability to create a comprehensive line of healthcare               
blankets and bedspreads that residents, care partners, and 
caregivers will love.

Linens and Terry
WWe offer an wide range of blankets, sheets, towels, pillows,      
incontinence care products, and much more all designed to 
look great and perform well in hard-use environments.

Microfiber Products
OurOur microfiber line consists of high quality, reusable micro 
denier towels, mops, and accessory products  designed to 
remove dirt and bacteria from surfaces for an exceptional 
level of clean.

Uniforms and Apparel
PhoenixPhoenix Textile has been a trusted source for quality               
uniforms and career apparel for over 30 years because we 
know style, fit, and value are important to our customers.

Patient Apparel
Available in multiple material options, styles, and prints; 
our patient apparel collections offer the right combination 
of fit, color, closure, and cost for your facility.
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Ricoh provides 
technologies and 
services that will better 
facilitate communication 
to improve patient, 
provider, and staff 
interaction 

Ricoh Helps Make Information 
Work for your Pharmacy 

Ricoh Understands Your Business 

With numerous challenges ranging from declining reimbursements, increased competition, 

escalating patient expectations, rising operational costs, and information privacy risks facing 

healthcare organizations today. You need a partner that understand the threats that you’re 

facing. Ricoh Healthcare has been providing unique solutions for more than 5 decades and 

currently works with nearly 4,000 acute care and over 100,000 ambulatory and extended care 

facilities in the US, we truly understand the business of healthcare. 

Making Information Work 
Ricoh helps health organizations by focusing in on 
three typical Key Performance Indicator (KPIs) areas. 
Connected Care, Security and Governance, and 
Administrative Efficiencies. 
 
Connected Care 
Improving the exchange of information between 
Healthcare Service Provider Organizations and 
Delivery System Providers, regardless of their sending 
or receiving systems, for orders, notifications, 
scheduling and results no matter what system that it’s 
coming from, Ricoh can handle the data and make the 
information work for you. 
 
Security and Governance 
Increasing the ability for IT Leadership and 
Compliance & Risk Officers to manage and report on 
IT Assets and Electronic Protected Health Information 
(ePHI) related to  input/output, policies & procedures, 
and internal workflows. Ricoh can create an 
environment which protects your and your patient’s 
critical information. 

Administrative Efficiencies 
Increasing the ability for healthcare organizations to 
focus on areas of improvement related to administrative 
and care delivery initiatives for employee productivity, 
reducing patient wait times, enhancing communication, 
and to achieving organizational financial goals. Ricoh  has 
the technologies and services to help improve 
patient wait time, reduce costs, and improve 
departmental capacity to handle more work. 

To facilitate improvement, Ricoh targets six key 
areas of improvement: 
•Process & Workflow Optimization 
•Unstructured Data Management 
•Interoperable Communications 
•Information Accessibility & Mobility 
•Regulatory Compliance & PHI Management 
•Business Process Outsourcing 



Contact:   Arnold Cadogan 
arnold.cadogan@ricoh-usa.com 

Phone:  (770)  326-4502 
www.ricoh-usa.com\healthcare 

A Broad Range of Solutions 
and Services for Healthcare 

Unstructured Data 
Management 

•Healthcare Camera
•Point of Service Scanning
•Forms Management

Interoperable  
Communications 

•Secure Fax
•Referral Management
•Departmental Communications
•Interactive Whiteboard
•Smart Meeting Presenter
•Collaboration Services

Process & Workflow 
Optimization 

• Changing Work Environment
•Rapid Process Analysis
•Patient Registration
•Electronic Forms
•Forms Management
•Explanation of Benefits Processing

Information 
Accessibility & Mobility 

•Information Management
Challenges
•Pharmacy Order Management
•Forms Management
•Content & Document Management
•Accounts Payable
•Accounts Receivable
•Human Resources

Regulatory Compliance 
PHI Management 

•Information Governance
•Print Information as a Service

Business Process Outsourcing 

•Enterprise Print Services
•Back file Conversion
•Day Forward Scanning
•Collaboration Services
•Offsite BIS Services Centers
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Produce Market 
Advisory For the week of January 15, 2018

Produce Meter

 Good  Fair  Caution
Market Alerts

MARKET OPPORTUNITIES

ROMAINE LETTUCE Compass Quality Assurance has removed the suspension 
of the use of Romaine Lettuce. All customers may now return to purchasing 
and serving Romaine and Romaine-containing products.

ORANGES The severe shortage of Oranges has reached the point where 
certain sizes are largely unavailable. Orders for 113 CT, 138 CT and 163 CT 
fruit are very likely to be shorted, or substituted with an 88 CT or larger size. We 
recommend you order 88 CT, 72 CT or larger Oranges through the end of 
the Navel season in early spring.

BROCCOLI Supplies of Broccoli remain very tight, due to a temporary supply 
gap. Quality is good, but pricing is 30% higher than normal.

TOMATOES Supplies of Round and Roma Tomatoes continue to slowly 
improve from earlier crop damage in Florida and Mexico. While pricing remains 20% 
higher than normal on most fresh tomatoes, it’s lower than in prior weeks, and quality 
has improved to fair. 6x6 and smaller Round Tomatoes are the best value.

AVOCADOS Supplies continue to improve. While pricing has stabilized and is 
lower than in prior weeks, it remains higher than normal. Quality is good to fair.

ASPARAGUS All sizes of Asparagus are 10% - 20% more expensive than 
normal, due to growing area transitions in Peru and Mexico. Quality is fair, with 
some tip seeding and splitting reported.

STRAWBERRIES Cold and rain in Florida continue to impact quality and supplies. 
Softness and short shelf life are reported, and pricing may be higher. Blueberries, 
Raspberries and Blackberries are all better quality options. 

FLORIDA VEGETABLES The recent severe cold on the East Coast affected 
growing conditions for Bell Peppers and Soft Squash. Harvests have slowed, 
and pricing is 10% higher on most items.

Recommended Items to Avoid
Commodity Quality Market
Apples
Asparagus
Avocado 
Bananas
Bell Peppers (Western) 
Bell Peppers (Eastern) 
Berries: Strawberries 
Berries: Raspberries 
Berries: Blackberries 
Berries: Blueberries 
Broccoli
Carrots
Cauliflower
Celery
Citrus: Lemons
Citrus: Limes
Citrus: Oranges 
Cucumbers (Western) 
Cucumbers (Eastern) 
Eggplant (Western) 
Eggplant (Eastern) 
Garlic
Grapes, Green
Grapes, Red
Green Onions
Lettuce: Romaine / Leaf 
Lettuce: Iceberg 
Lettuce: Spring Mix/Spinach
Melons: Cantaloupe 
Melons: Honeydew 
Melons: Watermelon 
Onions
Pears
Potatoes
Squash (Western) 
Squash (Eastern) 
Tomatoes (Western) 
Tomatoes (Eastern) 

Chili Peppers: Jalapeño, Pablano, Anaheim and Serrano peppers are all in great quality 
and availability.

Healthy Menu Options: Kale, Celery and Beets are all in great supply and excellent 
quality. Perfect items to add to post-holiday menus!

Blueberries: Blueberries, Blackberries and Raspberries are in abundant supply and 
excellent quality.

Lettuce: Supplies of all head lettuce out of the Yuma, Arizona growing region are 
abundant, with good pricing and quality reported.



Produce Market 
Advisory (continued)

 Apples Pricing and quality are good

 Asparagus Quality is fair, pricing is very high

 Avocado 
Pricing is much higher than normal, with good 
to fair quality #2 grade is the preferred spec

 Bell Peppers Quality is good, pricing is slightly higher

 Berries (Blackberries) Quality and pricing are good

 Berries (Blueberries) Quality and pricing are good

 Berries (Raspberries) Quality and pricing are good

 Berries (Strawberries) Quality is poor, pricing is higher

 Broccoli Quality is good, pricing is higher

 Carrots Quality is good, pricing is slightly higher

 Cauliflower Quality and pricing are good

 Celery Quality and pricing are good

 Citrus (Lemons)
Quality is good, pricing may be higher on 
certain sizes

 Citrus (Limes)
 Quality and pricing are good

 Citrus (Oranges)
Quality is good, sizes are running large, pricing 
is higher

 Cucumbers Quality is good, pricing is higher

 Eggplant Quality and pricing are good

 Garlic
Pricing remains high for fresh product, due to 
import shortages Quality is good

 Grapes (Green) Quality is good, pricing is fair

 Grapes (Red)
Quality and pricing are good

 Green Onions Quality is good, pricing is higher

 Lettuce Iceberg  Quality and pricing are good

 Lettuce Leaf Quality and pricing are good

 Melon (Cantaloupe) Quality is good, pricing is higher

 Melon (Honeydew) Quality is good, pricing is higher

 Melon (Watermelon) Quality is fair, pricing is good

 Onions Quality and pricing are good

 Pears
Quality and pricing are good

 Potatoes Quality is good, pricing is higher on medium sizes

 Squash Quality is good, pricing is slightly higher

 Tomatoes Quality is fair, pricing is higher

A Peek at Peak Seasons Weather Update

Winter Citrus: The harvest of specialty citrus is right around the corner. 
Blood Oranges, Tangelos, Mandarins and Clementines will all be available 
very soon – be sure to ask your distributor for recommendations!

Mushrooms: Seasonal mushrooms such as Enoki, Hedgehog and 
Oyster are great winter menu additions. Ask your distributor for 
recommendations and availability.

Pears: Washington’s winter season is producing great Bosc, Bartlett, 
D’Anjou and Red Pears.

Winter Squash: Hard Squash varieties such as Kabocha, Butternut, 
Acorn and Spaghetti are in good supply.

California: The heavy rainfall from last week has finished, and 
temperatures will warm back up to seasonal levels.

Mexico / Yuma, AZ: Seasonal temperatures in the central regions, 
cooler temps in the north, normal precipitation.

Florida: Cooler temperatures persist throughout Florida, with possible 
frost in the northern half of the state at the beginning of the week.
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Member Advantage January 2018

PRICE

WATCH
Below are program highlights that have an impact on 
pricing or market trends. Please use this information to 
support optimal menu choices for the upcoming month. 

TYSON FOODS
Chicken thighs
decrease 6-10%
Effective Date: January 2018
Price decrease on boneless, skinless, 
thigh meat due to continuing declining 
demand in the thigh meat market.

focusing on 
the bottom line 

to maximize 
sales

THE J.M. SMUCKER CO.
Liquid coffee
increase 16-20%
Effective Date: January 2018
Green coffee price increase in the 
last quarter causing a $0.08 per liter 
cost increase.

Click Here for a complete list of 
all forthcoming price changes.

SMITHFIELD
Ham
decrease 1-5%
Effective Date: January 2018
Post-holiday market softening is the 
driver for decreasing ham prices.

GREAT LAKES CHEESE
Cheese
decrease 1-5%
Effective Date: January 2018
Barrel market prices trailed off after 
the hoilday, lowering prices to a more 
stable level and projected to continue 
through February. 

HORMEL & SMITHFIELD
Bacon
increase 16-20%
Effective Date: January 2018
Bacon prices increasing due to 
dramatic market volatility. Recent 
low markets have put stress on 
demand which is causing the 
market spikes.

HORMEL
Pork loin
increase 6-10%
Effective Date: January 2018
Pork loin prices increasing after 
months of unseasonably low 
markets.  These low markets are now 
driving strong demand.    
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